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Abstract 
In news discourse, an area not really touched upon in research is examining the expression of opinions through 
language by the news writers. That is, how do news writers express their opinions about the events, people, and 
situations they report on?  This study compares the news coverage of the airplane crash in Iran on January 11th 2011 
by Iranian and foreign journalists extracted from online newspapers in order to reveal how differences in their 
viewpoints and opinions influence the way news is represented to the publi  core evaluative 
parameter and B  news values taxonomy, the study examines the variations in the presentation of the same news 
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1. Introduction 
Discourse analysis emerged as a new transdisciplinary field of study between the mid-1960s and 
mid-1970s. Media discourse is part of discourse analysis.  The study of news reports in the press is one of 
the major tasks of discourse-analytical media research. Indeed, apart from advertising probably no media 
genre has received so much scholarly interest from mass communication researchers, semioticians, 
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linguists, and discourse analysts. This attention is justified when we realize how important news is in our 
everyday lives. Most of our social and political knowledge and beliefs about the world derive from the 
dozens of news reports we read or see every day.  
The mass media has been viewed as an indispensable, though not always effective, source of 
information about hazards and disasters (Driscoll &Salwen, 1996; Perry et al. 1982; Scanlon et al. 1985; 
Wilkinson, 1999). The media influences public knowledge of and attitudes towards certain kinds of 
hazards (Jacobson et al., 2001; Ungar, 1998) and helps to shape risk perceptions of emergency events. As 
Loges (1994) suggests that the greater the perceived risk, the more important the media become as a 
source of information.  Empirical studies indicate that local TV stations are considered to be the most 
important source for information (Hayden et al., 2007; Sherman-Morris, 2005).  In addition, radio, 
internet, and newspapers are also sources of emergency information (Emani & Kasperson, 1996; Tai & 
Sun, 2007). Empirical research suggests that mass media are the primary sources of emergency warnings 
for the public.  By warning and/or informing the public about emergencies, effective responses, and safety 
 
The mass media, however, have been criticized for biased, sensationalistic, inaccurate, indifferent, 
simplistic, and polarized reports of events (Dunwoody, 1992). For example, the incidence and severity of 
looting and lawlessness following Hurricane Katrina were greatly exaggerated by mass media (Tierney et 
al., 2006). The journalists viewpoints and opinions portrayed in the news text is a common cause of such 
distortions (or view that such reports do not reflect reality) in addition to physical, cultural, social, and 
political contexts that impact the experiences and views of both media journalists and their audiences 
(Sonnett et al., 2006). 
In news discourse, an area not really touched upon in research is examining the expression of opinions 
through language by the news writers.  In other words, how do news writers express their opinions about 
the events, people, and situations they report on?  To analyze the phenomenon of speaker opinion  
variously known as evaluation, appraisal and stance within linguistics  a new framework of evaluation 
introduced by Monika Bednarek (2006) as an alternative to and a synthesis of existing approaches is used 
in this study. 
2. Literature Review 
As a starting point for this framework Bednarek (2006) adopts Thompson and Hunston
definition of 
stance towards, view point on, or feelings about the entities or propositions that he or she is talking about. 
That attitude may relate to certainty or obligation or desirability or any of a number of other sets of 
evaluate aspects of the world as: 
  Good or bad (the parameter of emotivity) 
  Important or unimportant (the parameter of importance) 
  Expected or unexpected (the parameter of expectedness) 
  Comprehensible or incomprehensible (the parameter of comprehensibility) 
  (not) Possible or (not) necessary (the parameter of possibility/necessity) 
  Genuine or fake (the parameter of reliability) 
 
But why should it be of interest to study evaluation in the first place? And why study evaluation in the 
press? Several answers to these questions suggest themselves: Firstly, there is still much research to be 
undertaken regarding the phenomenon of evaluation. Although it is true that much recent research in 
linguistics concerns evaluation, this is true only for some areas of inquiry. Thus, evaluation/stance has 
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been researched widely and systematically in the context of English for academic purposes (e.g. Bondi & 
Mauranen, 2003), and, under the name of appraisal, within systemic-functional linguistics (e.g. Macken-
Horarik & Martin, 2003). Additionally, there is some (mostly) large scale corpus research which analyses 
markers of stance in different registers (e.g. Biber et al. 1999). However, there is hardly any research that 
tries to apply a parameter-based approach of evaluation to text (exceptions are Lemke, 1998; Thetela, 
1997). 
Secondly, evaluation itself is a significant element of our lives: as a device for interpreting the world 
and offering this evaluation to others. Our short-term evaluations may then turn into long-term values, 
which are as important to our lives as our beliefs. Furthermore, evaluation is extremely important in actual 
discourse, evaluation in media discourse in that it is difficult if not impossible for human beings to speak 
ate 
value judgments.  The importance of evaluation also derives from its multi-functionality: it can 
reader, and to organize the text (Thompson & Hunston, 2000). 
Thirdly, it must be pointed out that although we can find a wealth of research on the media in general, 
much of it is either non-linguistic (in a strict sense) or of a limited scope (focusing on a few aspects of 
media language).  
 
2.1 The parameters of evaluation 
According to Bednarek (2006) there are (at least) nine parameters along which speakers can evaluate 
aspects of the world  though these parameters are rather different in kind. Each of the proposed 
parameters involves a different dimension along which the evaluation proceeds, and includes sub-values, 
which either refer to the different poles on the respective evaluative scale (core evaluative parameters) or 
to different types of the parameter (peripheral evaluative parameters). 
An important distinction is the difference between what might be called core and peripheral evaluative 
parameters. Core evaluative parameters relate to evaluative qualities ascribed to the entities, situations or 
propositions that are evaluated, and involve evaluative scales with two poles, but also potential 
intermediate stages between them (Lemke, 1998). As a consequence, evaluative meanings can be located 
on a cline of low to high force/intensity. On the one hand, this is sometimes directly reflected in the 
langu -great-brilliant/bad- horrible-
disastrous (emotivity), unexpectedly-surprisingly-astonishingly (expectedness), important-vital 
(importance), allowed-supposed-required (possibility/necessity), possible-probable-certain (reliability). 
The following parameters are classified as core evaluative parameters: comprehensibility, emotivity, 
expectedness, importance, possibility/necessity and reliability (Bednarek, 2006).  The comprehensibility 
parameter can be either comprehensible (e.g. plain, clear) or incomprehensible (mysterious, unclear, 
questions over); the emotivity parameter as positive (fascinating) or negative (vicious); the expectedness 
parameter divided into two categories of expected/unexpected and contrast/comparison; the importance 
parameter made up of important (key, major) and unimportant (minor, slightly) features; 
possibility/necessity parameter is divided into necessary/not necessary and possible/not possible; 
reliability is grouped into genuine/fake and high/medium/low sub-values. 
Peripheral evaluative parameters do not involve evaluative scales, and do not indicate the same kind of 
qualitative evaluation of entities, situations or propositions as do core evaluative parameters. For example, 
the parameter of evidentiality 
evidentiality deals with writers
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anguage that is used, for instance, 
comments on the manner in which the information is presented, or evaluations of the kind of language that 
discourse of third parties (style: other). 
 
2.1 News values 
News stories are selected and structured according to what are generally called news values, i.e. the 
values by which events or facts are judged more newsworthy than others (Fowler, 1991, Tunstall 1996). 
These values reflect social beliefs and attitudes (Bell, 1991), i.e. are ethno-centric (probably Anglo- 
American or Western). They are shared both by the producers (the professionals) and the audience (the 
public) of news media (van Dijk, 1988). According 
of news values: (1) values in news actors and events, (2) values in the news process and (3) values in the 
news text. 
The first class, values in news actors and events, refers to the content of the news and the nature of its 
events and actors. There are twelve factors in this class: Negativity can be regarded as the basic news 
value. It means that the negative  damage, injury, death, disasters, accidents, conflicts, wars, etc.  makes 
the news. It is difficult to say why negativity should be of such significance: there is no natural reason 
why negative events should be more newsworthy than positive events (Fowler, 1991). Perhaps it has 
- . appeals simply because of its 
illegitimacy.  
Recency means that the news concerns things that have only just happened. The more recent, the more 
newsworthy an event is. 
Proximity concerns the geographical closeness of events. People are interested in what happens close 
to them, in their town, their city, their region, their country. 
Consonance relates to the extent to which a story fits in with stereotypes (frames) about the events and 
people portrayed in it. Events will be seen in terms of these preconceptions when they deviate from 
expectation. 
Unambiguity says that the more clear-cut a news story is, the more it is covered. 
 
Superlativeness says that the bigger, the faster, the more destructive, the more violent, the more x the 
better. News stories often concern these superlatives. 
Relevance concerns the importance of the story for the news audience. 
Personalization indicates that news stories that are personalized attract the audience more than the 
portrayal of generalized concepts or processes. This aspect is most striking in the popular press, and works 
to promote straightforward feelings of identification, empathy or disapproval (Fowler, 1991). 
 Eliteness refers to the status of the news actors. Reference to elite persons (politicians, film stars) or 
elite nations of the First World are judged more newsworthy than reference to ordinary people or non-elite 
nations. 
(Bell, 1991). Sources that are backed by 
affiliation with some organization/institution are socially validated authorities and are preferred to 
unaffiliated individuals. 
Facticity is the degree to which a news story contains facts and figures, thus seeming to make it objective 
hard news.  
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The second class, values in the news process, concerns the news process as such. According to Bell 
there are six factors in this class: Continuity means that stories that are covered in the news tend to stay 
there, in oth  
are in competition with each other, and journalists compete with their colleagues. 
Co- -so- ries can be presented in terms of a highly newsworthy 
story to which they are tangentially related and thus gain newsworthiness. 
Composition concerns the preference of news editors for a mixture of different kinds of news and 
some common threads. If a bulletin is all overseas news, a domestic story may be covered, which would 
otherwise not be newsworthy. 
 Predictability is important for the news process in as far as a prescheduled event is more likely to be 
covered than an unexpected one. This is in paradox with value six above, unexpectedness. 
 Prefabrication relates to the fact that the existence of ready-made texts (written inputs), which 
journalists can use in writing their story, increases the chances of events appearing in the news. 
The third class, values in the news text, relates to the quality of the news text. These values are of great 
importance in the process of news editing (Bell, 1991). There are three factors in this class: Clarity means 
that news stories should not be confused or inexplicit, but unambiguous and clear. 
Brevity indicates that news stories should not be longer than their content warrants. Otherwise they 
lose news value. 
Color suggests that news stories should highlight emotionally relevant aspects (Ungerer, 1997). 
As thus, the pur
viewpoints (opinions about the events, people, and situations they report on) in online media coverage.  In 
this study, online media from ten Iranian news sources and 
Iran on January 11th 2011 were compared based on the core evaluative feature developed by Monika 
Bednarek (2006).  Coverage of this news was spotted in a limited number of online media.  Overall, 
twenty articles on the aforementioned topic were found on the internet and evaluated.  In order to confirm 
the importance of the topic chosen for this study, it was first examined in terms of news values. 
3. Method 
This study adopted two frameworks.  The first was news v
the second was parameter-based theory of evaluation developed by Bednarek (2006).  News stories are 
selected and structured according to what are generally called news values, i.e. the values by which events 
or fac
classification there are three classes of news values: (1) values in news actors and events, (2) values in the 
news process and (3) values in the news text which we adopt in this study.  In the first phase, the topic 
 
This study also adopted the main features of a new, parameter-based theory of evaluation, which is 
based on the assumption that there are different parameters along which speakers can evaluate aspects of 
the world.  This approach is hence very much a combining approach (Bednarek, 2006).  After all, what 
speakers are talking about can be evaluated in relation to a wide range of norms: do we feel that what we 
unreliable, is what we are talking about presented as expected or unexpected, obvious or surprising, 
important or unimportant, appropriate or inappropriate, etc.? 
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4. Results 
There are twelve factors in the first class of news values, having to do with the content of the news as 
well as the nature of its events and actors.  The table below reveals the extent to which these factors were 
present in the topic (airplane crash in Iran) under study.   
 
Table 1: Values in news actors and events 
Factor Present Absent Additional Comment 
Negativity    
negative and devastating disaster 
Recency   This accident happened in less than 
a month ago 
Proximity   The question is why this event 
makes news headlines all over the 
world, since it is a national rather 
than an international matter 
Consonance    
Unambiguity   The news story is clear and brief 
Unexpectedness   All around the world, airplane 
crashes are rare and unexpected 
Superlatives   Airplane crashes effect a lot of 
people and they are one of the most 
destructive events affecting the 
public community   
Relevance   This story was important both 
nationally and internationally, the 
second relating to sanctions 
imposed on Iran 
Personalization   This event affected many families 
so it is more personal matter than a 
general one 
Eliteness   This event related to ordinary 
people rather than elite persons 
Attribution    
Facticity    
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From the first analysis this topic is suitable in terms of content.  The second class, values in the news 
process, concerns the news process as such.  There are six factors in this class which are examined in 
relation to study. The table below reveals these factors in relation to this study.  
 
Table 2: Values in the news 
Factor Present Absent Additional Comment 
Continuity   Plane crashes are events which in 
themselves  happen once, but news 
continuity is seen in relation to the 
reasons of  the crash 
Competition    
Co-option   The news covered by foreign 
journalists related this plane 
incident to sanctions in Iran 
Composition   This factor is irrelevant in this study 
Predictability    
Prefabrication    
 
 The absence of these factors was spotted in the news coverage in this study.  The third class, values in 
the news text, relates to the quality of the news text. These values are of great importance in the process 
of news editing. 
  
Table 3: Values in the news text 
Factor Present Absent Additional Comment 
Clarity    
Brevity    
Color    
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The news under examination in this study was clear and unambiguous.   They were not too long and 
according to news values which explain what makes news.   
The online media were also examined based on the parameter-based framework of evaluation.  This 
study only took into consideration the core evaluative parameters. Core evaluative parameters relate to 
evaluative qualities ascribed to the entities, situations or propositions that are evaluated, and involve 
evaluative scales with two poles, but also potential intermediate stages between them.  The following 
parameters can be regarded as core evaluative parameters: comprehensibility, emotivity, expectedness, 
importance, possibility/necessity and reliability. 
The online media used in this study were all retrieved on January 11th, 2011 and analyzed based on 
the core parameters in evaluation.  The foreign journalists were found to have utilized 83 propositions or 
phrases in relation to the 6 core parameters, whereas the Persian journalists did not rely on any 
parameters.  On the contrary, they just quoted different officials without adding any additional 
  
In the table below, the viewpoints of foreign journalists found in the online media under study in 
 
 
Table 4: Core evaluative parameter 
Comprehensibility Comprehensible:   
Incomprehensible: different accounts, unclear, unspecified, sketchy details, conflicting, 
Emotivity Positive: 
Negative: crashed, killing, technical problem, went down, emergency failed, broke into 
pieces, crashing, injured, crash, airplane accidents, ageing fleet of aircrafts, suffer, poor 
maintenance, decades old planes, broke up, emergency landing, snow storm, safety 
concerns, aging planes, sanctions, zero visibility, lack of maintenance, suffered, ancient 
aircraft, poor condition, crashed, emergency landing, heavy snow, fog, killing, 
condolences, sympathy, victims, plane crash, bad condition, injured, crashed, hampered by 
snow, smashed into pieces, wreckage, broken into several sections, suffered a string of 
crashes, sanctions, prevented from buying, caught fire, crashed, killing all, worst air 
accidents, killing all, wreckage, killed, poor visibility, technical glitches, ghastly crash site, 
strewn across field, killed, struggled 
Expectedness Expected: Nothing new 
Unexpected: 
Contrast: While others, but, but, but investigators, but then 
Contrast/comparison: Did not explode 
Importance Importance: Major air crash, mostly, major, worst, worst air accident 
Unimportant: 
Possibility Necessary: Have to 
Not necessary: 
Possible: Would 
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Not possible: 
Reliability Genuine: 
Fake: 
High: Will be announced 
Medium: Expected to increase, appeared 
Low: 
 
 
In total, there were 83 evaluations, from which the emotivity parameter had the most number of 
evaluations with 57 occurrences of negative emotivity.  The rest belonged to comprehensibility, 
expectedness, importance, possibility, and reliability evaluations.  
On the contrary, the online media retrieved from the Persian online media only provided quotes.  
None of the core parameters of evaluation were used by the Persian journalists.   A total of 139 quotes 
were used to present the views of different officials in regards to the topic.  A number of 16 types of verbs 
were used when quoting statements from others.  They included: said (goft), tasrih kard, added (afzud), 
ezhar kaard, said (goftand), ezafeh kard, (reminded) yadavar shod, reported (khabar daad), emphasized 
(takiid kard), declared (elam kard), ordered (dastur daad),wrote (nevesht), reassured (khater neshan kard), 
mentioned (ezhar daasht, continued (edaameh daad), has been stayed (amade ast).  
5. Conclusion 
Evaluations in newspapers can be used to express values in order to attract a certain implied 
dis
newspapers will try to construct a text which is in line with what they think are the opinions, attitudes and 
feelings of their readers. This principle c
in a way that is 
intended to establish a certain set of values and to aim at a certain evaluative response, thereby creating an 
in-group (the readers of the particular paper) vs. an out-group.  This study has demonstrated in small-
scale how evaluation can draw more attention to the reported events and make it stand out more. 
The analysis of the news reported by the Iranian and foreign journalists on the airplane crash in Iran 
revealed a significant difference among the way information is reported by the two groups.  The former 
did not add any additional information in their reporting technique, relying on the statements of others 
and quoting almost all of what is written in the online media; Whereas the latter provided their own 
insights and viewpoints, elaborating on the accident. 
Regardless of the findings of this study, the data obtained from this study can by no means be 
generalized.  This study only examined the news coverage of one topic in online media.  Further studies 
can examine different topics being covered in several different sources of media. 
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